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W. Chan Kim, Reneacute;e A. Mauborgne: The W. Chan Kim and Reneacute;e Maubor gne Blue Ocean
Strategy Reader: Theiconic articles by bestselling authors W. Chan Kim and Reneacute;e Mauborgne before
purchasing it in order to gage whether or not it would be worth my time, and all praised The W. Chan Kim and

Reneacute;e Mauborgne Blue Ocean Strategy Reader: The iconic articles by bestselling authors W. Chan Kim and
Reneacute;e Mauborgne:


http://f3db.com/pub/links.php?id=B01KP33K1W

0 of 0 people found the following review helpful. Five StarsBy RogerA critically helpful guide to the success of a
business in this noisy global competitive world of business.O of 0 people found the following review helpful. It's
amazingBy Yang WEI LIthis book gives us away to find out the blue ocean, it's amazing.

The best of W. Chan Kim and Reneacute;e Mauborgnersquo;s articles on blue ocean strategy, al in one place.The
seminal book Blue Ocean Strategy has sold over 3.6 million copies globally and isin print in 44 languages. But much
of W. Chan Kim and Reneacute;e Mauborgnersquo;s work on creating new market spaces was originally published in
the pages of Harvard Business Review. This book brings the best of those articles together al in one place. Piece by
piece, these articles explain the process of creating |dquo;blue oceansrdgquo;ndash;ndash;uncontested market spaces,
untainted by competition. Kim and Mauborgne introduce tools for exploring and exploiting these markets, such asthe
Value Curve, the Strategy Canvas, the Price Corridor of the Mass, and the Business Model Guidemdash;tools that
have come to make up the blue ocean strategy framework. This collection al so features the authorsrsquo; latest
Harvard Business Review article, Idquo;Red Ocean Traps.rdquo;Whether or not yoursquo;re familiar with blue ocean
strategy, this book will give you a new perspective on thisimportant frameworkmdash;and help you implement it in
your organization.This volume includes the articles Idquo;Va ue Innovation: The Strategic Logic of High
Growth,rdquo; Idquo;Fair Process: Managing in the Knowledge Economy,rdquo; |dquo;Creating New Maket
Space,rdquo; ldquo;Knowing a Winning Business |dea When Y ou See One,rdquo; Idquo;Charting Y our
Companyrsquo;s Future,rdquo; Idquo; Tipping Point Leadership,rdquo; Idquo;Blue Ocean Strategy,rdquo; ldquo;How
Strategy Shapes Structure,rdquo; Idquo;Blue Ocean L eadership,rdquo; and |dquo;Red Ocean Traps. The Mental
Models That Undermine Market-Creating Strategies.rdquo;

PRAISE FOR THE AUTHORSrsquo; BOOK BLUE OCEAN STRATEGY :ldquo;Blue Ocean Strategy is the most
successful book on business master-planning in recent years.rdquo; The Economist



