[Read download] The Social Dynamics of Innovation Networks (Regions and Cities)

The Social Dynamics of Innovation Networ ks (Regions and Cities)

From Routledge
ebooks | Download PDF | *ePub | DOC | audiobook

24

THE SOCIAL

DYNAMICS OF INNOVATION
NETWORKS

. Regional
TR -t
Studies
Seemmmma A ssociation

""ﬂ! THE GLOBAL FORLIN FOMR CITY

AN REGEOMAL RESE ARCH,
DEVELDPRLNT AND

EDITED BY ROEL RUTTERMN, PAUL BEMNMNEVWORTH,
CESSY IRAVVATI AMND FRAMNS BOEKEMA

DOWNLOAD ™ |~ READ ONLINE

#3769855 in eBooks 2014-06-27 2014-06-27File Name: BOOLC9D45Q | File size: 46.Mb

From Routledge : The Social Dynamics of Innovation Networks (Regions and Cities) before purchasing itin
order to gage whether or not it would be worth my time, and all praised The Social Dynamics of Innovation Networks
(Regions and Cities):

The social dynamics of innovation networks captures the important role of trust, social capital, institutions and norms
and valuesin the creation of knowledge in innovation networks. In doing so, this book connects to along-standing
debate on the socio-spatia context of innovation in economic geography, which isusualy referred to as the Territorial
Models of Innovation (TIMSs) literature. This present volume breaks with the TIM literature in several important ways.
In the first place, this book emphasizes the role of individual agency because individuals and their networks are
increasingly recognized as the principal agents of knowledge creation. Secondly, this volume looks at space as a
continuous field of opportunity rather than as bounded territory with a set of endowments, such as knowledge base and
social capital. Although individually these elements are not new to the TIM literature, it has thus far failed to grasp
their critical implication for studying the social dynamics of innovation networks.The approach to the socio-spatial
context of innovation in this volume is summarized as Knowledge Economy 2.0. It emphasizes that human creativity
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is now the main source of economic value and that human creativity and knowledge creation is not an organized
process within organizations, but happens bottom up in formal and informal professional and social networks of
individuals that cut across multiple organizations.



