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Moses Pava : The Search for Meaning in Organizations: Seven Practical Questionsfor Ethical Managers
before purchasing it in order to gage whether or not it would be worth my time, and all praised The Search for
Meaning in Organizations: Seven Practical Questions for Ethical Managers:

Businessis not just about power and profits. It is aso an arena where people interpret the meanings of their lives. Pava


http://f3db.com/pub/links.php?id=B000QCQY5M

argues that organizations can satisfy not only basic human needs, but high-level human aspirations as well. His book is
meant to help us recognize the central role of businessin our culture and to think systematically about the ethics
inextricably entwined in that role. Pava eschews the dominant perspective of business as a commodity and suggests
instead what he calls a meaning-based perspective. He integrates the best in business ethics theory with anecdotal and
scientific evidence and illustrates his argument with references to ethics cases and the outputs of popular culture,
literature, and movies. Elegantly written, the book demonstrates that business ethicsis not about following a set of
onerous nit-picking rules; ultimately it is about creating and sustaining meaningful work environments, without
sacrificing the perfectly legitmate concerns of the bottom line.Pava says that the dominant perspective on business can
be described as commodity-based. That is, the corporation is merely atool. Pavatakes adifferent view, which he calls
the meaning-based perspective. He argues that while corporations do and always will produce goods and services, they
are also locations where human beings seek and try to interpret the meaning of life. Besides offering this alternative
vision of business and business ethics, Pava poses seven highly practical but critical questions: (1) What is business
ethics, anyway? (2) How do ethical decisions happen? (3) How fair isfair? (4) Do corporate outputs satisfy human
needs? (5) Isthere arole for religion in business? (6) Can business ethics be measured? (7) Do meaning-based
organizations really exist? The result is areadable, challenging contribution to the literature on management, business
and society, and business ethics.
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