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Leif Melin, Mattias Nordqvist, Pramodita Sharma : The SAGE Handbook of Family Business  before purchasing 
it in order to gage whether or not it would be worth my time, and all praised The SAGE Handbook of Family 
Business: 

0 of 0 people found the following review helpful. Five StarsBy LUIS DIAZ-MATAJIRAA must have1 of 1 people 
found the following review helpful. Excellent point of reference for family business scholarsBy Thomas 
ZellwegerThis compilation is a highly useful resource for all family business scholars. It brings together a series of 
authors who provide a quick and at the same time encompassing access to some of the most relevant topics and 
literature streams in the field. I highly recommend this book to readers who look for a point of reference in family 
business research and also would like to be surprised by some great ideas for future research.

http://f3db.com/pub/links.php?id=B00KSF7OWE


The SAGE Handbook of Family Business captures the conceptual map and state-of-the-art thinking on family 
business - an area experiencing rapid global growth in research and education since the last three decades. Edited by 
the leading figures in family business studies, with contributions and editorial board support from the most prominent 
scholars in the field, this Handbook reflects on the development and current status of family enterprise research in 
terms of applied theories, methods, topics investigated, and perspectives on the field's future. The SAGE Handbook of 
Family Business is divided into following six sections, allowing for ease of navigation while gaining a multi-
dimensional perspective and understanding of the field. Part I: Theoretical perspectives in family business studies. Part 
II: Major issues in family business studies. Part III: Entrepreneurial and managerial aspects in family business studies. 
Part IV: Behavioral and organizational aspects in family business studies. Part V: Methods in use in family business 
studies. Part VI: The future of the field of family business studies. By including critical reflections and presenting 
possible alternative perspectives and theories, this Handbook contributes to the framing of future research on family 
enterprises around the world. It is an invaluable resource for current and future scholars interested in understanding the 
unique dynamics of family enterprises under the rubric of entrepreneurship, strategic management, organization 
theory, accounting, marketing or other related areas.

The SAGE Handbook of Family Business is must-reading for anyone interested in the field of family business - 
scholars, consultants, and practitioners alike. The volume represents the best in theoretical grounding, critical research 
findings, and managerial information required to better understand, study and operate family firms. It also outlines 
promising paths for future research. Bravo to the authors and editors.--Danny Miller (06/17/2013)In this work some of 
the foremost research leaders in the field of Family Business have attracted and compiled manuscripts from a very 
strong set of contributing researchers. It provides a comprehensive, insightful and current overview of the field from 
theoretical, methodological and empirical vantage points as well as discussions of critical issues and ways forward.--
Per Davidsson (06/24/2013)"The academic field of family business has been growing dramatically in recent years and 
the research in this field has enjoyed major advances in both quantity and quality. As such, there is need for a 
compendium of research on family business. This volume satisfies this need providing a thorough examination of the 
theory, content and design of family business research. The authors read like a "who's who in family business 
scholarship." It is a critical resource for all researchers and students interested in family business. This volume is a 
must read for all family business scholars."--Michael A. Hitt (07/29/2013)"The academic field of family business has 
been growing dramatically in recent years and the research in this field has enjoyed major advances in both quantity 
and quality. As such, there is need for a compendium of research on family business. This volume satisfies this need 
providing a thorough examination of the theory, content and design of family business research. The authors read like 
a "who's who in family business scholarship." It is a critical resource for all researchers and students interested in 
family business. This volume is a must read for all family business scholars."--Michael A. Hitt (07/29/2013)-The 
academic field of family business has been growing dramatically in recent years and the research in this field has 
enjoyed major advances in both quantity and quality. As such, there is need for a compendium of research on family 
business. This volume satisfies this need providing a thorough examination of the theory, content and design of family 
business research. The authors read like a -who's who in family business scholarship-. It is a critical resource for all 
researchers and students interested in family business. This volume is a must read for all family business scholars.---
Michael A. Hitt (07/29/2013) The SAGE Handbook of Family Business is must-reading for anyone interested in the 
field of family business - scholars, consultants, and practitioners alike.nbsp; The volume represents the best in 
theoretical grounding, critical research findings, and managerial information required to better understand, study and 
operate family firms.nbsp; It also outlines promising paths for future research.nbsp; Bravo to the authors and editors. 
(Danny Miller 2013-06-17)In this work some of the foremost research leaders in the field of Family Business have 
attracted and compiled manuscripts from a very strong set of contributing researchers. It provides a comprehensive, 
insightful and current overview of the field from theoretical, methodological and empirical vantage points as well as 
discussions of critical issues and ways forward. (Per Davidsson 2013-06-24)"The academic field of family business 
has been growing dramatically in recent years and the research in this field has enjoyed major advances in both 
quantity and quality.nbsp; As such, there is need for a compendium of research on family business. This volume 
satisfies this need providing a thorough examination of the theory, content and design of family business research. The 
authors read like a "whorsquo;s who in family business scholarship". It is a critical resource for all researchers and 
students interested in family business. This volume is a must read for all family business scholars." (Michael A. Hitt 
2013-07-29)About the AuthorLeif Melin, PhD, is Professor of Strategy and Organisation and the Hamrin Professor of 
Family Business Strategy at Jouml;nkouml;ping International Business School (JIBS). He is the founding and past 
Director ofnbsp; Center for Family Enterprise and Ownership (CeFEO). He has served as Dean and Managing 
Director for JIBS. He was a founding researcher of the STEP project ( Transgenerational Entrepreneurship Practices) 
and has served as member for the Global STEP Project Board. In 2012, he was honored with the International award at 
the 26th anniversary conference of the Family Firm Institute, and he was also selected as a Family Owned Business 
Institute Scholar. He is the founder and annual co-chair of the EIASM Family Firm Research Workshop. He has 



published in international journals and book volumes, including Strategic Management Journal, Journal of 
Management Studies, Strategic Organization, Long Range Planning and Family Business .nbsp;nbsp;He serves on the 
editorial board of several international journals.Mattias Nordqvist, PhD, is Professor of Business Administration and 
the Hamrin International Professor of Family Business. He is the Director of Center for Family Enterprise and 
Ownership (CeFEO) and on the faculty of Department of Entrepreneurship, Strategy, Organization and Leadership 
(ESOL) at Jouml;nkouml;ping International Business School (JIBS) in Sweden where he has also served as an 
Associate Dean. Mattias is a former Co-Director of the Global STEP Project and Visiting Scholar at Babson College, 
USA, University of Alberta, Canada and Bocconi University, Italy. He was selected as a Family Owned Business 
Institute Scholar twice; 2007-2008 and 2011-2012 by the Seidman College of Business, Grand Valley State 
University, Grand Rapids in the USA, and won the Family Firm Institute (FFI) Award for Best Unpublished Research 
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Associate Editor of Journal of Family Business Strategy.Pramodita Sharma, Ph.D., is the Sanders Professor for Family 
Business at the School of Business Administration, University of Vermont. Prior to this appointment, she was the 
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Montreal. She is a visiting scholar at Babson College where she serves as the Academic Director of the Global 
Successful Transgenerational Entrepreneurship Practices (STEP) project. In 2011, she was honored with the 
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